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boys and 30% of the girls replied that they were on 
a slimming diet in order to lose weight.

Dietary knowledge 

Of the participants, 72% reported receiving suf-
ficient education about reading and understanding 
food labels with information on ingredients. Girls and 
older adolescents read significantly more informa-
tion on food labels than boys and younger teenagers 
(p<0.001, β=0.071; p<0.001, β=0.202, respectively). 
When adolescents buy food by themselves they are 
interested in low total calories, low quantity of fat 
and the expiry date of the product. When they shop 
with their parents they pay attention to the type and 
the percentage of the additives and conservatives of 
the product, the country which has produced it and 
its expiry date (Figure 1). 75% replied that they knew 
what the Mediterranean diet and its main compo-
nents are. Approximately 22% of the adolescents 
responded that their food selection was based solely 
on health concerns, 17% only on taste regardless of 

its impact on their health and 53% on both health 
concern and taste.

Parental control

Of the participants, 93% replied that their parents 
control their food choices: 20% very much, 42% quite a 
lot, 21% moderately and 10% not very much. Parental 
control was greater among the younger adolescents 
(p<0.01 β= -0.144).

Meal and snack frequency

Table 1 displays the number of meals and snacks 
that adolescents ate on a daily basis. Compared to 
boys, significantly fewer girls ate dinner (84% boys, 
71% girls, p<0.04) and a snack before bed (p<0.035). 
Dinner time was fixed, between 20.00 and 21.00 pm 
for 35% of the adolescents. 

Eating out

Figure 2 shows the places where adolescents go 
to eat when they go out with their parents and with 

Figure 2. Places where adolescents ate when they went out with 
parents and friends.

Figure 1. Food label information that the adolescents are in-
terested in when they shop alone and with their parents.

Table 1. Frequency of daily meals and snacks of Greek adolescents. Results are given as absolute numbers (n) and percentages (%) 

Meals

Boys Girls Total

Eat Don’t eat Eat Don’t eat Eat Don’t eat

n % n % n % n % n % n %

Breakfast 124 77 37 23 134 71 55 29 258 74 92 26

Midmorning snack 70 44 90 56 82 43 107 57 152 43 198 57

Lunch 159 99 2 1 188 99 1 1 347 99 3 1

Afternoon snack 92 57 69 43 101 53 88 47 193 55 157 45

Dinner 136 84 25 16 135 71 54 29 271 77 79 23

Before bed snack 24 15 137 85 12 6 177 94 36 10 314 90




